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Up close and personal with Barbara Hulanicki

The wonder woman of fashion and design

HAROLD LEIGHTON

You might remember when I first
wrote my introduction in The Epoch
Times earlier this year. The years
I described were at the time when
my wife, Maxine, had her boutique
in the Hampstead area of London,
and she was going back and forth to
Paris buying her French clothes from
Sonia Rykiel, Chloe, Daniel Hechter,
and other lines of the day. Maxine’s
boutique was above my hairdressing
salon on High Street in Hampstead
and was five miles from Biba, the Bar-
bara Hulanicki boutique on Kensing-
ton Church Street.

Today I would like to introduce you
to Barbara Hulanicki, one of London’s
greatest fashion icons from the Swing-
ing Sixties.

London was the liberated city of Eu-
rope at that time. For fashion there
was Barbara Hulanicki, Mary Quant,
and Jean Muir—all wonderfully tal-
ented creative young women, all fash-
ion icons in their own right.

The music had the Beatles, The
Stones, Dusty Springfield, and Lulu.
Hair had the incomparable Sassoon,
art was by David Hockney, Nicky
Butler made his jewelry designs, and
a string of great photographers in-
cluded David Bailey, Terry Donovan,
Barry Lategan, and Norman Parkin-
son. And, of course, we had the two
great models: Jean Shrimpton and
Twiggy.

Jean was then linked to David Bai-
ley, which created so much national
and international news. What excite-
ment, what press, and what a life it
was. Twenty years after the war, Lon-
don was really buzzing with so much
young talent.

This creative era showed women
how to dress. Wearing a miniskirt,
and with a Sassoon haircut—this was
fashion atits best, and the rage in Lon-
don was going around the world.

Dressing symbolized the libera-
tion of women, and they looked for
new ways to express themselves. Sex
and smoking pot was in! Fashion de-

LOGO DECO: The logo for BIBA store in
London in 1960s and ‘70s. COURTESY OF
BARBARA HULANICKI

signers like Barbara Hulanicki lifted
the hemlines way above the knee.
This was the time of the psychedelic
look and Flower Power, with London
swinging and leading the way like no
other city in Europe.

Barbara’s life has brought her many
ups and downs. She married Stephen
Fitz-Simon in 1961, and they opened
Biba in 1904. After a great run, like
many things in life, sadness came
with the murder of her father in Je-
rusalem, and then the loss of her hus-
band who died of cancer in 1997. He
was the love of her life.

Now, 30 years after the British fash-
ion revolution ebbed in the ‘7os, Bar-
bara is still sought after for her fashion
and interior design work. She is de-
signing clothes for the age group she
left way back in the U.K., too young
to know her or understand what this
fuss is all about.

Again Barbara’s name is in most
U.K. national papers, and her clothes
are in all the fashion magazines. It’s
like a rerun but with 2009 style. Her
clothes from her Biba boutique can
fetch thousands of dollars, when the
original price was around $15.00.
Her new designs, jackets, T-shirts,
and dresses offer such great colors—
duck-egg blue, coral orange, and
bright blue—and her accessories, a

line of hand bags, and scarves that
are covered with her original prints,
are all at great prices from around $40
to $300.

Barbara’s designs look as young and
fresh as they did so many years ago.
She says that 40 years ago nothing
was designed for the teenager like it is
today. She feels that this time around,
small designer companies are the in
thing as it is cheaper to promote a
smaller company against a Prada or
DKNY.

Barbara’s designs are also being
used by Chris Blackwell, the boss of
Island Records, who owns a group of
hip retreats in the Caribbean. She trav-
els to London and L.A. for her clients
on a very regular basis, enjoying every
minute of every day.

Her office now is in South Beach,
Florida, where she designs for one of
London’s top companies, Topshop (the
same group that has the Kate Moss
fashion line). She is also designing
and consulting for an L.A.-based
major apparel company and furni-
ture designer.

Barbara is energetic but soft-spo-
ken, always dressed in black with
her large sun glasses (which was her
look way back), and her white-blonde
bob haircut. Her office is small by
U.S. comparisons and her “team” is a
young lady named Likrish. It's amaz-
ing, when you think of what she does
and how much she gets done.

For many years there has been talk
of a musical, “Biba,” about her life.
Barbara says that if it ever gets made,
Polish-born Meryl Streep could follow
on her “Mamma Mial” triumph by tak-
ing the lead role. “The costumes would
be gorgeous,” says Barbara, “I can see
them in my head!”

Next week: Barbara’s
beginning

design

Harold Leighton started in the beauty
industry in London and now lives in Boca
Raton, FL, and writes about beauty and
interesting people. He can be reached at
hleighton@bellsouth.net.

POSING: A striking profile of Barbara with a foreground of flamingos.
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FEEDING THE BIRDS: Barbara and penguins. COURTESY BARBARA
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Victoria's Design District
‘encompasses a lifestyle’

By BRETT
FEATHERSTONE
Epoch Times Staff

VICTORIA—AL this
time of year in par-
ticular, famous shop-
ping zones such as
London’s  Oxford
Street or Rodeo Drive
in Los Angeles are all
aglow. But in down-
town Victoria, with
its quaint old-fash-
ioned street lights, a
unique area stretch-
ing six square blocks
can make you forget
about Rodeo’s glitz.

It is the Design
District, and it ac-
commodates a va-
riety of businesses
including restau-
rants, hair salons, a
boutique art hotel,
and home stores that
specialize in styles
from modern cut-
ting edge to old-world
European to locally
hand-crafted.

“You can pretty
much find anything here. It’s
a very historic area and very
unique,” says Pamela Robert,
director of the group of 24 mer-
chants located within Victoria’s
downtown between Government
Street, the Inner Harbour, and
Yates and Chatham.

“The Design District is a great
attraction. It encompasses a life-
style,” Robert says. “It’s an eclec-
tic group that offers everything
you could ask for. Ocean River
Sports offers outdoor sports,
then you can enjoy entertain-
ment, then there’s all the eclectic
merchants.”

These merchants have their fin-
ger on the pulse of what’s hap-
pening in the design world.

Design District member Miroirs offers an abundance of
custom made and restored mirrors.
EPOCH TIMES

Inside Out Homestore is offer-
ing a new and unusual service to
people moving into Victoria’s new
condos: they will purchase, de-
liver, clean, and set up everything
needed to move into a fully fur-
nished, custom-decorated condo.
The price for all this tedious leg-
work? An affordable $600.

Dig This, a garden and home
accessories store, has experi-
enced an increase in business in
the last three years from families
interested in growing their own
food and sharing plant cultivation
with their children.

“We’ve seen lots more people
buy furniture for their patio in
the summers. Instead of travel-
ing, people are using their yards
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and entertaining,” says
proprietor Terry Wick-
strom. Victorians can
design their landscapes
with what may be the
best selection of seeds
in the city at Dig This.

Another member store,
Miroirs, in large perma-
nent lettering across its
heritage window panes
claims to have “The Most
Beautiful Mirrors in the
World.”

“It’s our service that’s
the best,” insists resident
designer James Chief.
“We're unique. We do
custom mirrors. There’s
no place like it. It’s a lot
of fun.”

Since the inception
of the Design District
three years ago, “it’s been
amazing,” Chief says.
“We’ve made brochures
and done ads. Now we
have the same lamp
standards [as the rest of
downtown],” pointing
to the street lamp out-
side. “We had nothing
before.”

Robert and the other merchants
have brought about other im-
provements in the district, such
as increased security, pedestrian
crossings, a new harbour ferry
stop, and green spaces.

“We’re more like a destination
now. Tours come through. It’s
fantastic,” says Chief.

But the best part of the Design
District is that “all the different
businesses are so complimentary.
We send people to each other. It’s
so nice.”

Victoria’s Design District will
soon be getting its first condo
development at 6o1 Herald. “It’s
very exciting and will change the
face of this neighbourhood,” says
Robert.




